	Evaluation Report – Projects over $4,000


	Funding from the Community Road Safety Grants Program was made available to your group/organisation on the condition that the group complete an evaluation report for the Local Government and Community Road Safety Committee (LG&CRSC) within eight weeks of project completion, this report should include a financial acquittal, project achievements and assessment against project objectives stated in the original application

By completing the report you are assisting the LG&CRSC in evaluating the performance of the Community Road Safety Grants Program in Western Australia.  Not only will the information provided be used to improve the efficiency of the program, but will be used to assist other groups /organisations to apply for and undertake projects, providing evidence of successful approaches

The following proforma is designed to assist you in preparing your final report for the project.

	Please ensure you have attached copies of the following information:

□     Financial acquittal/statement

□     Any resources produced for your project

□     Any media associated with your project.  (Include both print and audiovisual media).

□     Photos

	PART A.

	Please provide a report using the following headings.

1. EXECUTIVE SUMMARY 
Drop 5 Save Lives in the City of Stirling campaign was developed to encourage motorists using the roads in the City of Stirling to slow down. This was implemented through community education strategies that foster community participation in road safety and reduce the social acceptability of speeding. 

The objective of this campaign was to encourage community participation and decrease the social acceptability of speeding in City of Stirling Community. Four initiatives were used to reach the campaigns objectives. 

Please Slow Down and Consider Our Kids Bin Stickers were targeted to locations throughout the City of Stirling on roads with complaints and those near schools and recreation centres. Volunteers and residents collected the bin stickers and distributed them to the streets accompanying a leaflet explaining the use of the stickers for their household. These stickers were successfully distributed to 43 targeted streets in the City and are continuingly requested from other residents. 

The City of Stirling’s Pace Car Pledge was launched encouraging residents to sign a encouraging motorists to commit to driving within the speed limit and being a courteous driver. By doing so and displaying the bumper sticker on their vehicle they are easily identifiable and set a great example for others to follows.  The initiative attracted nearly one hundred participants and is continuing to be promoted and requested by residents. 

Reducing Travel Speeds Art Competition was another promotion for this campaign. Here the event was advertised encouraging the community and high school students to participate in designing artwork to promote the "Drop Five and Save Lives in Stirling" message. Winning entries were used to create banners and posters, which have been displayed at shopping centres, our libraries and on banner poles on two district distributor A roads in the City.  

The City’s Speed Alert Mobile is used to interact with the motorists by displaying their speed travelling evoking awareness amongst the drivers of their speed. Use of the speed trailer was increased during the Drop 5 and Save Lives in the City of Stirling campaign, with the trailer visiting a different location one morning and afternoon each week. The City also owns a smaller Speed Alert Mobile for schools to borrow. 

The campaign was heavily marketed through paid advertising, unpaid media, the City’s newspaper Lift Out and Chalk-e Newsletter, City of Stirling Web page, Shopping Centre and Library displays, promotional materials and direct mail. 
The City’s 2005 Road Safety Officer, Elizabeth Kelly attended the 2005 Australasian Road Safety Research Policing Education Conference in New Zealand to present her paper on the campaign. The City of Stirling Drop 5 and Save lives Campaign received two Road Safety Awards from the Insurance Commission of WA, 2005. Namely the Gold Award and Safer Travel Speeds. 

Recommendations from the campaign are to continue bin sticker distribution and promotion of the pace car pledge with the possibility of making the art competition an annual event. Drop 5 and Save Lives in the City of Stirling was a successful running campaign and paved the way for future Road Safety campaigns and initiatives. By continuing non-engineering road safety initiatives will further increase participation in road safety by the community, leading to a culture of shared responsibility and ownership for road safety.  As these norms are developed the community will contribute to improving road user behaviours and play a significant role in the reduction of road trauma in the City of Stirling
2. TIMELINE

Drop Five Save Lives in the City of Stirling commenced in December 2004 with completions proposed by July 2005. The campaign will be continued with lasting promotional material and unpaid advertising. No further money will be spent on this particular campaign, although initiatives taken from the campaign may be used in future promotions.  

Date

Activity

January 2005

Campaign Commenced

February 2005

Pre-Implementation Evaluation of Campaign

February 2005

Bin Sticker Distribution Commenced 

April 2005

Art Competition Commenced

March 2005

Pace Car Pledge Launch

August 2005

Art Competition Winners Poster Display 

September 2005

Art Competition Winners Banner Display

Throughout Campaign 

Use of the Speed Alert Mobile 

3. EVALUATION (include comments on evaluation of project materials and results of any promotional, educational, structural and community development activities. If you conducted a survey as part of your evaluation, comment on the process and any problems etc. Link this back to the evaluation you described as part of your application.)
The activities that were conducted for this project were:

Implementation of Bin Stickers to targeted streets and residential requests, Pace Car Pledge Initiative, Art Competition for community and High School students and the extended use of the Speed Alert Mobile. 

 The evaluation of this project involved conducting a number surveys targeting the specific projects. Five surveys were conducted, firstly a Post Implementation Bin Sticker survey to indicate resident opinion on the campaign. Surveys for the art competition participants and the pace car pledge members were targeted to participants for their comments on the initiatives. Finally a Post Implementation Bin Sticker Survey and an Overall survey on the entire campaign were completed. The surveys were either directed to specific participants, in the art competition and pace car pledge participants or randomly sampled from residents living in the City of Stirling. Please see appendix A, B, C, D and E for copies of the surveys.

The purpose of the surveys was to establish the effectiveness of the campaign amongst residents of the City of Stirling

Survey Results: 

Please Slow Down Consider Our Kids Bin Stickers

· Of the respondents in the Please Slow Down and Consider our Kids Bin Sticker Post Evaluation survey 42% of survey participants felt that the bin stickers reduced travel speeds in their street

· Of the same survey respondents as above73% feel that use of the "Please Slow Down - Consider Our Kids" bin stickers in your street was a valuable way for encouraging lower travel speeds

· 73% of the respondents in the Please Slow Down and Consider our Kids Bin Sticker Post Evaluation survey recommend that the City of Stirling use the mobile garbage bin stickers in other streets 

· 53% of the respondents in the Please Slow Down and Consider our Kids Bin Sticker Post Evaluation survey believed that Bin stickers reduce the social acceptability of speeding, with 38% Bin stickers made no difference to the social acceptability of speeding

· 42% respondents in the Please Slow Down and Consider our Kids Bin Sticker Post Evaluation survey answered yes to bin stickers reduced travel speeds in your street, 56% of participants answered no to bin stickers reduced travel speeds in your street

· 82% of overall campaign evaluation survey respondents were aware of the bin stickers.

· 63% of overall respondents rated the bin stickers between excellent, good and satisfactory

· Participant response to Question 7 in the Overall Resident Evaluation Survey “Did you feel that participating in the activities of the Drop Five and Save Lives in the City of Stirling campaign encouraged you to change any of your driving practices?” “It was a great reminder – on the bin, once a week. Also my kids reminded me when they saw the stickers”
Reducing Travel Speeds Art Competition

· All respondents in the Reducing Travel Speeds Art Competition Participant survey claimed they would enter a similar competition in the future

· In response to the survey question “What motivated you to enter the reducing travel speeds art competition?” some Reducing Travel Speeds Art Competition Participant survey respondent answers were “The opportunity to express my thoughts on road safety in a visual way”, “I received a flyer with the Stirling Art Awards mailout I felt it was a ay to express myself artistically to an important issue in our community”, “Road safety is of importance [and a] opportunity to participate in community activity”, “The road toll is of concern to all of us. While never being personally affected I understand how speeding and loss of control can cause a lot of damage. I hate the thought of young people wasting away in wheelchairs or worse because of a broken spine I like creating pictures here was a good opportunity to create a picture with a theme”
The Neighbourhood Pace Car Initiative

· The question in the Neighbourhood Pace Car Survey “Did you feel that the City of Stirling provided you with enough encouragement to continue being and Pace Car Driver by driving consistently within the speed limit” 40% answered yes, 40% answered no and 20% did not answer the question

· 40% or respondents of the Neighbourhood Pace Car Evaluation Survey encouraged other persons (friends, family or neighbours) to join the Neighbourhood Pace Car Initiative

· Of all the respondents in the Neighbourhood Pace Car Evaluation Survey 60% believed the Pace Car initiative reduced the social acceptability of speeding

· All participants in the Neighbourhood Pace Car Evaluation Survey believed that becoming a Pace Car Driver made you more aware of the speeds at which you are travel.

· Of the respondents in the Neighbourhood Pace Car Evaluation Survey 80% felt that as a result, of becoming a Pace Car Driver that you have been able to improve the environment that you live in.

· In response to the Neighbourhood Pace Car Evaluation survey question “Why did you decide to join the Neighbourhood Pace Car Initiative?” one respondent answered “I am absolutely disgusted at the number of motorists who speed in my street and I want to do something about it.”
· In response to Neighbourhood Pace Car Evaluation Survey question “ Has becoming a Pace Car Driver made you more aware of the speeds at which you travel?” a respondent answered “ I feel I have a standard to set as my car has a sticker”
Extended use of the Speed Alert Mobile

· 40% of overall respondents were aware of the use of the Transportable radar speed display trailer throughout the campaign timeframe.
Promotion of the Campaign

· 50% of overall respondents were aware of the campaign. 

Database of Community Participation

Through the campaign we were able to develop a database of involved community members This included volunteers on distributing bin stickers, household displaying a bin sticker, pace car pledge members who display a bumper sticker, art competition participants and participants who replied to evaluation questionnaires. 
· 85% of overall campaign evaluation survey respondents were supportive of community education campaigns to encourage motorists not to speed

· 63% of overall campaign evaluation survey respondents would you participate in future road safety campaigns implemented by the City of Stirling

Decrease the social acceptability of speeding in the City of Stirling community.
25% of respondents in the overall campaign evaluation survey believed that the campaign reduced the social acceptability of speeding, with 44% believing the campaign made no difference to the social acceptability of speeding. There was a 29% error for this question and 2% thought the campaign increased the social acceptability of speeding.

The surveys developed were extensive and linked back to the objectives stated in the original application. As the campaign was substantial and including many initiatives multiple surveys were needed. While the process was extensive the results were easy to decipher and obtain results. 

4. OTHER RESULTS (any other anecdotal, qualitative or quantitative results of the project)
The City’s 2005 Road Safety Officer, Elizabeth Kelly attended the 2005 Australasian Road Safety Research Policing Education Conference in New Zealand to present her paper on the campaign. The City of Stirling Drop 5 and Save lives Campaign received two Road Safety Awards from the Insurance Commission of WA, 2005. Namely the Gold Award and Safer Travel Speeds.
5. COMMENT ON THE IMPLICATIONS OF YOUR WORK FOR ROAD SAFETY

The Drop 5 and Save Lives in the City of Stirling campaign (D5&SL) has successfully provided the groundwork for increasing community participation in road safety in the City of Stirling. Through the campaign there will result in an increase in participation in road safety by the community, leading to a culture of shared responsibility and ownership for road safety.  As these norms are developed the community will contribute to improving road user behaviours and play a significant role in the reduction of road trauma in the City of Stirling. 

6. COMMENT ON THE SUSTAINABILITY OF YOUR PROJECT (how will the project outcomes be sustained in the community in the longer term).
After the initial funding period the resources such as the art competition banners and the display material will be used regularly for other projects and events. This will be especially the case during other phases of the Office of Road Safety Speed Campaign. The transportable radar speed display will continue to be used on a weekly basis after the increased use during the campaign period and the bin stickers are expected to have a lifespan on the mobile garbage bins of approximately 5 years. 

Furthermore the issue of speeding will be addressed regularly as part of the Road Safety Advisory Committee’s communication with the public through internal and external media channels (Stirling Community Lift Out, the Community Newspapers ect). 

Bin Stickers and Pace Car Pledge Brochures are remaining and will continue to be distributed to interested residents. Shopping centre and library displays will continue to be exercised to continue promotion of the Pace Car Pledge.   

The City of Stirling will also continue with our current process in handling residents concerns regarding traffic speeds. This process involves the City investigating the complaint using our traffic counters and measuring the results against our Traffic Management Policy, which determines if engineering strategies are required. All complaints are referred to the Western Australian Police Service with relevant traffic count information requesting sporadic speed enforcement and residents are advised to contact the police with information regarding specific incidences. Residents are also provided with the contact details for the City’s Security Service if they require assistance with any antisocial driving issues. 



	PART B

	1.     Contact Details

Project ID: 298

Project Name: Drop 5 and Save Lives in the City of Stirling

Contact Person: Heidi Stewart

Name of Organisation:  City of Stirling 

Email Address: stewart.heidi@stirling.wa.gov.au

Phone number: 9345 8718  Fax number: 9345 8822



	2.     List each of the project objectives and rate how successful you were at achieving each of  

        these objectives (refer to your grant application).

	Objective 1 (To foster community participation in the Drop 5 and Save Lives in Stirling Campaign):  
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   Not successful







      Very 

       at all







             successful

Please provide evidence of your rating:

85% of overall respondents were supportive of community education campaigns to encourage motorists not to speed with 63% of overall respondents would participate in future road safety campaigns implemented by the City of Stirling. A comprehensive community database could also be formed through the help of the campaign. With this database we can use contact names for future campaigns and is a fundamental step in increasing participation in road safety by the community, which leads to a culture of shared responsibility and ownership for road safety.  

Community participation and support Database

Organisation

Contact Person

Nollamara - Westminster Action Group

Charles Denham, President

Balga Action Group

Alan Stafford, President

Main Roads WA

Brian Watson, Traffic Services Officer (North)

WA Police, West Metropolitan District Office

Superintendent Lindsay Sassella

Trigg North Beach Waterman Community Association

Dino Gava, President

RoadWise

Engel Prendergast - Road Safety Officer Metro North

St John's Primary School

Heidi McGlew  - Parent Representative Road Safety Committee

Deanmore Primary School

Robin Atwell - Road Safety Representative Deanmore Primary School P&C

Doubleview Primary School

Elise Irwin - School Road Safety Committee

St Denis School

Kayleen Bozich - School Road Safety Committee

Scarborough and Districts Progress Association

Trish Collins

Woodlands Progress Association

Members

Stirling and Osborne Park Lions Club

Members

Scarborough Lions Club

Members

Hammersley Neighbourhood Watch

Members

Morley Rotary Club

Members

Dianella and Yokine, Neighbourhood Watch

Members

Karrinyup Traffic Action Group

Members

Our Lady of Grace School P&F

Wendy Dobra

Mount Lawley Primary School P&F

Don Barba

Balcatta Senior High School

Anna Kristancic

Plus many individual residents who distributed bin stickers in their own street

Numerous contacts - Available upon request

Pace Car Pledge Members

Numerous contacts - Available upon request

Artist Entrants

Numerous contacts - Available upon request



	Objective 2: (To decrease social acceptability of speeding on roads in the CoS): 
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   Not successful







      Very 

       at all







             successful

Please provide evidence of your rating:  

Post implementation surveys found that 25% of respondents believed that the campaign reduced the social acceptability of speeding. 79% of the all respondents in all five surveys answered strongly agree to the comment “Speeding in local streets is a morally unacceptable behaviour”. 61% of overall respondents answered strongly disagree to the question “Speeding is ok as long as you are a safe driver.” 



	3.    Project Activities

Briefly describe what activities/strategies were used to achieve these objectives:

Please Slow Down Consider Our Kids Bin Stickers

Volunteers and residents have distributed to targeted locations and residents’ request over 10,000 “Please Slow Down Consider Our Kids” Mobile Garbage Bin Stickers.  The targeted locations were widely distributed throughout the City on roads where there have been a number of complaints.  These roads commonly have high volumes with connectivity to district distributors and primary distributors.  A number of these sites also have schools and recreation facilities.  When stickers were distributed, each household received a leaflet with information about the stickers and the consequences of speeding. See Appendix F for pictures of the bin sticker and leaflet.


Bin Sticker Display, City of Stirling, February 2005

Reducing Travel Speeds Art Competition

Residents and high school students designed artwork to promote the "Drop Five and Save Lives in Stirling" message.  Winning entries were used to create banners and posters, which have been displayed at shopping centres, our libraries and on banner poles on two district distributor A roads in the City.  See Appendix L for the Competition Winners Art used for posters and banners.


Art Competition Winners, Speeding: take care it’s a burden to bear by Barbara Burgess, Consequence by Carol Hawkes and Family Day Out by Margot Raule

The Neighbourhood Pace Car Initiative
The Neighbourhood Pace Car initiative was developed by David Engwicht of Creative Communities International and launched with some success by some local governments in the United States and the United Kingdom and the City has adapted this programme for our use.  It encourages residents to sign a pledge promising to always drive within the speed limit.  For this they are provided a bumper sticker that identifies them as a Pace Car driver.  As a pace car driver, speed limits are strictly adhered to.  Because the pace car driver is driving at the speed limit, the cars behind are also encouraged to drive at the speed limit.  

[image: image1.jpg]



John Cameron, Manager Engineering Design and Lou Favret, Transport Officer joining the Neighbourhood Pace Car Initiative, June 2005

The programme was promoted through the City's communication channels such as newspapers, website, static displays at libraries and shopping centres, brochures at community centres, City newsletters, direct mail to complainants, including a competition as an extra incentive to recruit participants.  The City received close to one hundred participants with those numbers rising with continuing promotion of the initiative. See Appendix G for the Pace Car Pledge Brochure and Bumper Sticker.

Extended use of the Speed Alert Mobile

The City’s Speed Alert Mobile is used to interact with the motorists by displaying their speed travelling evoking awareness amongst the drivers of their speed. Use of the speed trailer was increased during the Drop 5 and Save Lives in the City of Stirling campaign, with the trailer visiting a different location one morning and afternoon each week. The City also owns a smaller Speed Alert Mobile for schools to borrow. 
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Speed Alert Mobile, City of Stirling, 2005

Promotion of the Campaign 

The campaign was heavily marketed through paid advertising, unpaid media, the City’s newspaper Lift Out and Chalk-e Newsletter, City of Stirling Web page, Shopping Centre and Library displays, promotional materials and direct mail. See Appendix F for the Factual Poster used in displays, Appendix H for Paid Advertising, Appendix I for Print Articles Local Paper, Appendix J for Stirling Lift Out, Appendix K for Direct Mail Letter to residents.
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Liz Kelly, Shopping Centre Display – Promotion of the Drop 5 Save Lives Campaign, April 2005

	Were any resources produced specifically for this project e.g. Promotional items, educational literature?

(
Yes 
See Appendix F and G

□
No

	Were any other resources distributed during the project?

□
Yes

(
No

	If yes, please indicate which resources were distributed and approximately how many of each and indicate the source e.g. litter bags from the Office of Road Safety

500
Litter bags


            500
Air fresheners

5000    Brochures
   
                        2 (A3)
Posters

_____
Balloons



_____
Wallet cards

_____
Coasters



_____
Tattoos

_____
Water bottles



_____ Pencils

_____ Stubby holders


            Other      250 - Speed Dials 

	How did you promote your project?

Was there any publicity or media generated from the project?

Print media articles or advertising

(
Yes

□
No    Appendix H - J

Radio coverage or advertising

□
Yes

(
No

Television coverage



□
Yes

(
No

Other, please specify 

City of Stirling Web Page - See Web Page under Road Safety (link) http://www.stirling.wa.gov.au/servicesFacilities/cityServices/roads/roadSafety/
Shopping Centre and Library Displays – See Photo under (3. Project Activities / Promotion of the Campaign)

Direct Mail – Appendix K

Outdoor Advertising, Banners displaying Art Competition Winners Works – Appendix L



	Where appropriate please attach photographs of the project activities and any information that was produced as part of the project.  Please remember to date and describe the photographs.

	4.     Community Participation and Volunteer Support

Please indicate the partnerships involved in implementing this project:

( 
Local Government


(
Police

(
Schools



□
Local businesses

□
Health Department


□
Youth Advisory Council


□
Department for Planning & Infrastructure




(        Other   See Evaluation Objective One 

· Community Action Groups

· Local Schools

· RoadWise



	Estimate the amount of in kind support and volunteer hours for the project e.g. Using Police Vehicle to tow trailer to Driver Reviver locations outside working hours

· Groups, agencies and individuals distributing Bin Stickers 500 hours volunteer time to distribute bin stickers = $10 000 (Average of 2 minutes for each of the bin stickers and leaflet distributed to residents in the City of Stirling)

· Staff time to supervise TRSD in first two weeks of project 30 hours = $660

· Staff time in placement of traffic counters for Evaluation (10 sites at 25 hours) = $550                                                            

· Placement of promotion in Stirling Community Lift Out (3 articles) = $1500

· Purchase of 2 TSR = $26 000

Estimate approximate number of volunteer hours: 780

	 What, if any funding was provided from other sources? 

Above volunteer hours and recourses plus $6000 contributed by City of Stirling including a $407.32 of increased expenditure. 



	5.     Conclusions and Recommendations

	Were there any major obstacles with the project?  

(
Yes

□
No

If yes, what were they?

Due to production and printing times the campaign took longer to implement than expected. Time allowance was not accounted for between the initial campaign launch and the awareness generated that leads to action. Graphic Design was time-consuming and allocation had to be made for some work to be outsourced. D5&SL is a large project that relies on a large acceptance and participation by the community, needing longer than a year to be implemented, accepted and actioned.  

Do you have any suggestions for overcoming them? 

(
Yes

□
No

Please provide details:

To overcome the above barriers one needs to re-evaluate timelines, assess production and acceptation of ideas and promotion time. In addition allow time for Marketing and Graphic Design to produce work. Importantly allowing time for acceptance of the campaign and increase advertising to reach various target markets in their communication field is needed. 

Based on your evaluation make some concluding statements about your findings and make any recommendations about how the project could be improved. 

Through evaluation of the campaign it was found that it would be beneficial for the campaign timeline to be extended to allow target audience to accept and action the campaign. In D5&SL campaign the 2005 Art Competition relied on City of Stirling Advertising, in improving the campaign a recommendation for a brochure for the Art Competition. Further recommendation is to allocate more of the budget to advertising. 



	6.     Signature of Project Officer

Name: Heidi Stewart
Organisation: City of Stirling
Signature: ________________________________________  Date:  05.05.2006

	Please return by email to: 

Community Road Safety Grants Officer





Email: roadwise@walga.asn.au

	Acquittal of Funds 


	This form is to be completed, signed and returned to:

Community Grants Road Safety Officer

RoadWise

PO Box 1544

WEST PERTH  WA  6872



	Project Name:  Drop 5 and Save Lives in the City of Stirling

Project ID: 298

Contact Details:  Heidi Stewart 

Road Safety Officer

 City of Stirling

25 Cedric Street

STIRLING

Phone : 9345 8718

stewart.heidi@stirling.wa.gov.au

	(A) Total Income Received from Community Road Safety Grants (exclusive of GST):  
	$            49,328.00 

	Expenditure

	15,000 Bin Stickers
	$ 31,500.00

	Logo Application Costs for Bin Stickers
	$300.00

	Bin Sticker Advertising
	$984.40

	Printing of 600 Art Competition Posters
	$395.00

	Banner Installation 
	$981.82

	Prizes for Art Competition - General Community 
	$1500.00

	Prizes for Art Competition - General Community
	$750.00

	Prizes for Art Competition - General Community
	$250.00

	Prizes for Art Competition – High School 1st Student
	$800.00

	Prizes for Art Competition – High School 1st Student
	$800.00

	Prizes for Art Competition – High School
	$300.00

	Prizes for Art Competition – High School
	$300.00

	Prizes for Art Competition – High School
	$150.00

	Prizes for Art Competition – High School
	$150.00

	Pace Car Brochures
	$1385.00

	Pace Car Bumper Sticker 1
	$3100.00

	Pace Car Advertising
	$2489.10

	Pace Car Poster
	$240.00

	Display System
	$1885.00

	Header – Title piece for display board
	$165.00

	Evaluation Incentives
	$1300.00

	(B) Total Expenditure (exclusive of GST): 
	$49,735.32

	Total Unexpended Funds:
	

	Income less Expenditure (A-B)
	-$407.32

	Note: Some items came over quoted figures, City of Stirling added $407.32 to the budget. 

An additional $6000 was funded to the campaign by the City of Stirling.

I the undersigned do hereby certify that all funds have been applied for the purposes set out in the original project proposal and that all conditions of the Grant Agreement have been adhered to.
Chief Executive Officer/Accountable Officer

Name: Heidi Stewart                                             Title: Road Safety Officer
Signature: _____________________________   Date: 05.05.2006

	APPENDICIES – SEE ATTACHED

Appendix A – Pre-evaluation Bin Sticker Survey

Appendix B – Post-Imp Bin Stickers Survey

Appendix C - Art Comp Survey

Appendix D - Pace Car Pledge Eval Survey

Appendix E - Overall Resident Eval Survey

Appendix F – Bin Sticker, Leaflet and Factual Poster

Appendix G – Pace Car Pledge Brochure and Bumper Sticker

Appendix H - Paid Advertising

Appendix I – Print Articles Local Paper

Appendix J – Stirling Lift Out

Appendix K – Direct Mail Letter to residents

Appendix L – Competition Winners Art used for posters and banners
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